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in almost all countries sustain themselves and grow
only throught m—prmluminm.'Ihh has helped mitigate
risks, enable technicaland artistic skills tobe exported OF
‘tmpnm-d as required for the prnLhm‘mn, and also en-
abled prnduuinn:-. achieve better quality of films, both
technically nndnrfmimlh-.

Over the past year, almost all {he major Hollywood
studios that have prnduuinn offices in l.nd‘mfl\*\Gl\-\,
warner, SOnY: paramount and Disney “have €v olved
different models of m-prmh.m‘mn, from film {inance
and distribution arrangements 10 m-prndumnlh with
equal equity pnnidpm‘lnn by all oversed parties anc
{heir Indian producers and a share of copyright that's
maker will tell you. Go my Tesponse was, “The thereby created. Our firm has helped structure other,
streets will be paved with gold but not for another more creative models ol pnnidpm‘mn (hrough share of
five to seven years - profits, servicesin kind, exchange of experiences frain-

with the :lmlin—\-isunh industry being one of the \ ;4 i ing between Lechnicians from different countries and
{astest growing Ones in India today, irsattractinga lot ; 4 carving out rights for sale in different territories.

of attention from media companies, hedge within the Furopear Union, m—prndumnm are Very
funds, private equity investors and media common, L'n'dm'mgiinmxdnl risks for producers and giv-
funds from all over the world. Last yeat - ing them access 10 urpmdumnn11'L-m'u-:s, subsidies, ta*
alone, our firm acted for :-.L'\-m'al\u'i\-m&' - r incentives, expert distribution channels, exposure 10
equity players who cumulativ ely in- festivals, and marketing and sales agents (they play a

dayer na million in the M critical 1'nk-'1mhuaak- of therights ofa film). The L for

! example, has sev eral bilat€ raltreatiesin place now with

THE STREETS ol Mumbai for film pmdumnn are
pa\-cd with gold,” said a UK-based {ilm producer
Jooking for finance for his English language film tobe
<hot in India. 1L was his first visit 1O the country-

| agreed with him (hat there are many read life-
and 1'1(1'1()1m\fw1m’1u:~ almost at every corner in India,
which can pe made into good feature length films
for a world audience induding good drama, ideal
for the couch potato, a wellas fodder for documen-
tary films. However | had to disagree with him on
the 1undmm-nm\ ol any industry -finance. Finance is
not easily available for all types of films in India, as
any independent {film pmduwr!Lln(umumm‘y film

-
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With the audio-visual industry being oné of the
.-+ ~eening OnEs in India today, it's attracting
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MAIN FEATURES OF THE NEW
TAX RELIEF

® [tis provided directly to a Film
Production Company (FPC) and is
not available tothose whose involve-
ment in film making is restricted to
providing finance

® [savailable to an FPC making cul-
| turally British films, intended to be
shown in cinemas, where atleast 25%
of the total qualifying production ex-
penditure is incurred on filming activi-
ties which take place within the UK

® Aculturally British film is one which

meets the criteria of a new test which will be

administered by the Department for Culture, Me-

dia and Sport. Further details and guidance can be

found on its website under Guidance documents for
British Films Cultural Test.

NEW RELIEF

@ s calculated on the amount of the qualifying UK expen-
diture up to a maximum of 80% ofthe total qualifying expen-
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diture, defined as expenditure incurred on pre-pro-
duction, principal photography and post production

® Provides both an additional deduction which
can be set against income from the film and a
payable tax credit which can be claimed from the
Government as part of the normal processes for
Corporation Tax returns; and

 IE
8¢

® Allows any unused additional deduction left over
when thetrade ceasesto betransferredto the production
of another a British film either by the same company or by
another company within the same group.

®  for films where expenditure on pre praduction,
principal photography and post-production is £20 mil-
lion or less ( limited budget films), the enhanced de-
duction is equal to 100% of total qualifying UK expen-
diture and for other qualifying films, up to 80% of total
qualifying UK expenditure.

® Theenhanced deduction can be surrendered for a

payable tax credit worth 25% of the amount surren-

dered for limited-budget films; for other films the
payable film tax credit is worth 20% of the amount sur-
rendered. In both cases, the credit is calculated up to a
maximum of 80% of the total qualifying expenditure.
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ETIG MULTIPLEX TRACKER
Jan04-10
e Retum of Kanumat
Rating ik Rating 4 Rating 4

Collections 316.19

Audience 300872

Occupancy 42.25
Week 3

Rating ok
Collections 184.53
Audience 205823
Occupancy 30.49

Week 3

Rating ok
Collections 49.66
Audience 48234
Occupancy 26.61

Week 1

Collections 15.39

Audience 19569

Occupancy 15.86
Week 2

Balls of Fu

Rating *
Collections 5.03
Audience 4064
Occupancy 7.55
Week 1

1 Am Legend

Rating Ak
Collections 4.54
Audience 4377
Occupancy 40.29

Week 4

Collections 4.14

Audience 3569

Occupancy 20.77
Week 1

Jabh We Met

Rafing ok
Collections 3.4%
Audience 3924
Occupancy 32.22

Week 11

Rating ki
Gollections 3.12
Audience 3042
Occupancy 36.01

Week 6

Data provided by PVR, Inox, Cinemax & Fun Cinema | For mare, log on to www.etinteligence.com

BOX OFFICE RULES

Occupancy

Occupancy is the percentage of number
of tickets sold to the number of seats
available across the screens and centres.

Net Collection
Is the amount collected in Rs lakh by
selling the tickets exclusive of all the
local and state taxes

Weelks of Release
Number of weeks from the releasing
date of the movie

Ratings

Ratings are given on the basis of
occupancy rate and as follows:

For the first week

Above 80%-Super Hit

> 60% & <B80%-Hit

> 40% & <60%-Average

> 20% & <40% -Flop

Below 20% Super Flop

Second week onwards the ratings are
given on 5% less occupancy on the
above parameter
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